
 

COURSE SYLLABUS 

Course title: Creative Intelligence and Innovation 

 

ECTS: 6 

 Content (Syllabus outline): 

 

1. From basics to a holistic view of innovation challenges 

2. Critical and creative thinking  

3. Ways towards ideas. 

4. Feasibility study and evaluation of market potential of novelty 

5. Modern approaches of Innovative products' development   

6. Technology as an enabler of development 

7. Manage the scenarios of the future 

8. Know-how and intellectual property protection 

9. Novelty development in the world of realistic projects 

10. Creative processes and employee motivation 

11. Innovation and R&D strategies in an organization 

12. Trends in managing the innovation process 

13. Factors of a successful implementation of innovation 

 

 Objectives and competences: 

 

Students will develop general competencies:  

 

 thinking outside the box 

 goal-oriented thinking 

 ability to analyze, synthesize and predict the solutions and consequences of phenomena in the field of 

management of creativity and innovation, 

 managing research and development methods in the field of management of creativity and innovation 

and the development of critical assessment and self-assessment, 

 ability to apply knowledge and skills in practice, 

 independence in professional work and in making business decisions, 

 communication skills, 

 ability to defend his own argumentative views and respect the views of others. 

 

Students will develop subject-specific competences: 

 

 ability to address the challenges related to enhancing creative, development and modern innovation 

processes, 

 understanding the connection between high-critical, creative and innovation processes in the 

organization with technology, research&development, managerial and legal aspects, 

 development of skills and expertise in the field of management of creativity and innovation, which the 

student will develop on the tutorials and seminars. 

 the ability to solve concrete professional problems with highly creative and result-oriented approaches 

 

 

 Intended learning outcomes: 

Knowledge and understanding: 

 

 Understanding the importance of creative intelligence and approaches to the development of 

innovative products and services and effective management of innovation within the organization. 

 

 The course prepares students to cope with the challenges of modern society through actively 

acquired knowledge and practical experience. 

 


