
 

COURSE SYLLABUS 

 

Course title: Ethics and Culture in Business World 

 

ECTS: 6 

 

Programme: Management  

 

Level: undergraduate  

 

 

Course purpose: To acquaint students with the basics of understanding of culture, ethics and 

business ethics and train them for independent ethical decision-making and theoretical research of 

ethics. 

 

 

Content (Syllabus outline): 

1. Introduction: the purpose of the subject and overview of the topics. The importance of a 

historical-critical approach to ethics. Clarification of basic concepts and categories: ethics, 

business ethics, culture, business world. 

2. Clarification of culture: origin, manifestations - especially values, levels, research of value 

orientations, intercultural contacts. 

3. Clarification of the origin of ethics: the historical context (fundamentals in the Antiquity -

Plato, Aristotle), the political context. 

4. The end of ancient ethics and the emergence of morality in Jewish-Christian tradition. The 

role of the Bible in the formation of moral categories. Jewish-Christian understanding of 

basic ethical categories: goodness, justice, freedom ... Understanding the business world 

in Jewish- Christian tradition. 

5. The role of Protestantism in the creation of the modern business world and the emergence 

of new, Protestant ethics. 

6. The moral context of the emergence of modern economics: Adam Smith as a moral 

philosopher and the "father" of modern economics. The relocation of some essential ethical 

elements, for example: justice and selfishness. 

7. Kant's ethics of duty. 

8. The role of management in shaping the business world: the ethical aspects of managerial 

theories from Taylor to Drucker. 

9. Practical aspects of business ethics; case studies. 

10. Values of individual and values of organisation. 

11. Values and interests of different stakeholders in the organisation. 

12. Social responsibility of the company, including dilemmas of dismissal of employees. 

 

 

Intended learning outcomes: 

Knowledge and understanding: 

 

Student will be able to: 

- use the terminology and define basic concepts and elements of ethics and culture, 



- understand the framework of historical development of ethics as a philosophical discipline and 

its cultural and political contexts, 

- understand the influence that religion (Judaism, Christianity) has on the values and morals of 

society, 

- understand different ethical theories (Aristotle's ethics of happiness, Kant's ethics of duty ...), 

- understand the connection between economics and ethics and management and ethics. 

- understand the distinction between ethics and morality, and between ethics and business ethics, 

- understand the conditionality of ethics, the influence of the wider social and cultural 

environment on the formation of different ethical attitudes, 

-  foreseen the possible future development of ethics on the basis of knowledge of theory, 

- identify fundamental ethical dilemmas that managers and employees in organisations often 

encounter in the process of collaborating with different stakeholders of the organisation, 

- act in socially responsible and ethical way within the organisation. 

 


